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reziume

statia mimoixilavs reklamis rols
sazogadoebis cxovrebaSi. avtori ganix-
ilavs reklamas, rogorc sazogadoebriv
instituts, romelic gansazRvravs sazoga-
doebis socialur da ekonomikur paradig-
mebs.

statiaSi ganxilulia reklamis zemo-
qmedebis meqanizmebi da aRiniSneba, rom maTi
adekvaturi ganxilva mxolod disciplina-
TaSorisi midgomis gamoyenebiTaa SesaZle-
beli, romelic rogorc ekonomikur, ise
fsiqologiur da sxva sqemebs moicavs.

statiis dasasrul avtori aRniSnavs, rom
qarTuli reklama gadasulia Tavisi ganvi-
Tarebis axal etapze, romelic xasiaTdeba
saqonlis simboluri Rirebulebisa da mis
Sesaxeb miTis Seqmnis safexurze, momxmare-
blis Sinagan samyarosa da RirebulebaTa
sistemaSi misi maTematikuri sizustiT gan-
Tavsebaze.

sakvanZo sityvebi:
zemoqmedebis meqanizmebi
samomxmareblo stratifikacia
mediateqsti

me-20 saukuneSi reklamam moipova sa-
zogadoebrivi institutis roli, romelic
gansazRvravs sazogadoebis socialur da
ekonomikur paradigmebs.

reklamis zemoqmedebis meqanizmebi rTu-
lia da mravalferovani, xolo maTi adekva-
turi ganxilva ki, Cveni azriT, mxolod dis-
ciplinaTaSorisi midgomis gamoyenebiTaa
SesaZlebeli, romelic rogorc ekonomikur,
ise fsiqologiur da sxva sqemebs moicavs.
aseTi midgomis realizaciisaTvis saWirod
vTvliT ramdenime muSa hipoTezis formu-
lirebas da Semdeg maT aqsiomatur miRe-
bas:

hi poTeza 1. stabilur da ganviTare-
bad ekonomikaSi moxmareba unda iyos uwyve-
ti da usasrulo;

reklamis fsiqologiuri

zemoqmedebis ramdenime sakiTxi
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hipoTeza 2. moxmarebis subieqti unda
iyos „socialuri adamiani” (a. smiTis „ekono-
mikuri adamianis” analogiiT), xolo misi
qceva, „ekonomikuri qcevisgan” gansxvavebiT,
specifikur „socialur qcevas” warmodgens.

am ori hipoTezis mxedvelobaSi miReb-
is Semdeg, SesaZloa, gamoiyos reklamis ori
fsiqologiuri funqcia, kerZod: 1) “pirve-
ladi Rirebulebis” funqcia da 2) samomx-
mareblo stratifikaciis funqcia.

pirveli dakavSirebulia sayovelTaod
aRiarebul debulebasTan imis Sesaxeb, rom
moxmarebis faqtorebi, gamomdinareobs ra
saqonlis samomxmareblo obieqturi Tvise-
bebidan, ganlagebulia ara marto adamianis
moTxovnilebebis dakmayofilebis sferoSi,
aramed moicavs sxva Tvisebebsac, romlebic
saqonlis materialur TvisebebTan ara dakav-
Sirebuli. es debuleba Camoyalibda marJi-
nalistebisa da neo-klasikuri skolis war-
momadgenelTa (u. jevonsi, l. valrasi, k.
mengeri, a. marSali) mier, romlebmac ganavrc-
es saqonlis Rirebulebis klasikuri for-
mulireba, CarTes ra masSi adamianisaTvis
misi sargeblianobis subieqturi Sefaseba.
marJinalistebis moxmarebis klebadi sarge-
blianobis kanonis logikas Tu mivyvebiT,
saqonlis saboloo sargeblianobis situa-
cia (anu mxolod obieqturi samomxmareb-
lo Tvisebebis arseboba) migviyvans mox-
marebis procesis sasrulianobamde. amito-
mac reklama, rogorc industria, warmoiSo-
ba mxolod maSin, roca gasaRebis problema
globaluri xdeba da misi gadawyveta sxva
instrumentebiT SeuZlebeli xdeba.

warmoeba (iseve, rogorc ekonomika mTli-
anad) aucileblad moiTxovs saqonlis Rire-
bulebis diapazonis gansazRvras da swored
am amocanas wyvets reklama. igi qmnis saqon-
lis damateiT Rirebulebas, afarTovebs mis
zRvrul sargeblianobas da amiT amcirebs
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fulis zRvrul sargeblianobas. Cven Sev-
ecdebiT, am procesis Semadgeneli ramdenime
konkretuli saSualebis Sinaarsis gaxsnas.

viwro gagebiT, reklamas Cven ganvixilavT
rogorc specifikur mediateqsts, romelic
axdens socialuri warmodgenis formirebas
(magaliTad, moxmarebis raodenobrivi an
xarisxobrivi normebis Sesaxeb ekonomikuri
warmodgena) da amgvarad zemoqmedebs adami-
anis socialur qcevaze, anu axdens mis de-
terminirebas. aris meore, fsiqologiuri mx-
arec: reklama warmoSobs miTiur samyaros,
romelSic xdeba reklamis obieqtis sakral-
izeba, misi unikaluri TvisebebiT dajil-
doveba, Seitaneba masSi reklamis momxmare-
belTaTvis socialurad mniSvnelovani te-
qsti. amdenad, gadaiWreba ori problema:

1. jer erTi, iwyebs muSaobas socialuri
percefciis meqanizmi. fsiqologiaSi cnobil-
ia, rom socialuri aRqmis procesi gansx-
vavdeba usulo obieqtebis aRqmisagan da
funqcionirebs sakuTari specifikuri kanon-
ebis Tanaxmad (atribuciis efeqti da sxva);

2. meore. reklama ara mxolod afar-
Toebs saqonlis an momsaxurebis Rire-
bulebiT diapazons, aramed iyenebs xarisx-
obrivad sxva doneebs.

a.maslous koncefciis Tanaxmad, adami-
anis fiziologiuri moTxovnilebebi sru-
lad SeiZleba iqnas dakmayofilebuli. sxva
saqmea umaRlesi moTxovnilebebi - TviTaq-
tualizaciis, piradi zrdis da ganviTareb-
is da sxva. es moTxovnilebebi amouwura-
via. swored am sferoSia ganlagebuli
resursi, romelic ardis reklamis obieqte-
bis Rirebulebas.

 reklama TviT qmnis momxmarebes, aniWebs
ra saqonels an momsaxurebas sakralur vir-
tualur Tvisebebs. magaliTad, msoflio bren-
di “Tefal”-i „yovelTvis fiqrobs Cvenze”,
xolo “Ñomet”-i wyvets axloblur urTier-
Tobebs, axdens ojaxis saxsrebis ekonomias,
gvaZlevs usafrTxoebis SegrZnebas da a.S.

niSandoblivia is faqti, rom a. maslous
azriT, maRali TviTaqtualizaciis donis
mqone adamianebi naklebad arian „reklamis
monebi” da, sxvebTan SedarebiT, ar endobian
sareklamo dapirebebs.

meore funqcia, rogorc vTqviT, aris sa-
momxmareblo stratifikacia. unda iTqvas, rom
Tanamedrove informirebulma sazogadoebam
moaxdina warmoebis transformacia, mianiWa
ra mas kanonSemoqmedebis Tviseba. Sesabamis-

ad, a.marSalis ganmarteba uaryofiTi war-
moebis Sesaxeb SeiZleba ganvixiloT kanon-
ebis moxmarebis TvalsazrisiTac. sxvadasx-
va materialuri Rirebulebebi, garda Tval-
saCino funqciurisa, socialuri simboloeb-
is sistemis formirebasac axdenen. reklama
axdens Sesabamisi socialuri warmodgenebis
formirebas materialuri obieqtebis, rogorc
identurobisa da statusis gamovlenis Sesax-
eb, anu aniWebs saqonelsa da momsaxurebas
gansazRvrul stratifikaciul niSnebs, ay-
alibebs ra prestiJuli moxmarebis normebs.

stratifikaciis klasikuri Teoriebi,
romlebic stratifikaciuli kriteriumebis
saxiT saqmianobis Sinaarss, sakuTrebriv urT-
ierTobebs, warmomavlobas da a.S. ganixilav-
da, dRes axal midgomebs uTmobs adgils.
ZiriTadi stratifikaciuli kriteriumis
rolSi sul ufro xSirad ganixileba sxv-
dasxva samomxmareblo orientacia da cxov-
rebis stili. sxva sityvebiT, reklama war-
mogvidgeba, rogorc socialuri semantikis
specifikuri saxelmZRvanelo, romelic saku-
Tar TavSi moicavs moxmarebis gagebisa da
aRqmis kodebs. garda amisa, reklama axdens
moxmarebis raodenobrivi da xarisxobrivi
parametrebis gansazRvrasa da inicirebas.

amdenad, viRebT ra mxedvelobaSi rekla-
mis zemoT aRweril funqciebs, SegviZlia
misi Semdgomi ganviTarebis prognozireba.
reklama gaxdeba sul ufro fsiqologiuri
da orientirebuli iqneba RirebulebiTi sfe-
ros Semdgom gadamuSavebaze, anu reklamis
obieqtisa da misi Rirebulebis Semdgom kon-
teqstualur Sexamebaze. garda amisa, SeiZ-
leba velodeT stratifikaciuli niSnebis
detalizaciis tendenciis gaRrmavebas, so-
cialur statussa da moxmarebas Soris ar-
sebuli socialuri semantikuri kavSirebis
damuSavebs.

vfiqrobT, rom qarTuli reklama gadasu-
lia Tavisi ganviTarebis axal etapze, ro-
melic xasiaTdeba saqonlis simboluri Ri-
rebulebisa da mis Sesaxeb miTis Seqmnis
safexurze, momxmareblis Sinagan samyaro-
sa da RirebulebaTa sistemaSi misi maTemati-
kuri sizustiT ganTavsebaze.

yvela es mimarTuleba gardauvlad aq-
cevs reklamas maRalteqnologiur katego-
riad ara marto misi Seqmnis teqnikuri
uzrunvelyofis, aramed miznebis dasaxvis,
sareklamo saxeebis Seqmnisa da saboloo
efeqtianobis TvalsazrisiT.

ekonomikuri Teoriis problemebi
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Summary

The article highlights the role of advertising in the public life. The author discusses the advertisements, as a
public institution, which is determined by social and economic paradigms.

The article discusses the impact of advertising mechanisms and observed that their adequate discussion of the
application of interdisciplinary approach, which is both economic and psychological, and include other schemes.

At the end of the article says that the Georgian advertising transferred to the new stage of development, which
is characterized by the symbolic value of the goods and the creation of the myth about the level of the consumer
and in our value system in its mathematical precision placement.
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